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GENERAL POLICY
This policy outlines the guidelines and principles for

1. Alberta GFOA Conference Sponsorship

2. Other sponsorship, endorsement, partnership and other commercially oriented proposals that may be presented to the Association.

Definition

Sponsorship is defined as a mutually beneficial exchange, whereby a sponsor receives a benefit in return for providing cash and/or products or services to GFOA Alberta

Benefits of Sponsorship

1. Supports the professional development and advancement of municipal financial officials.

2. Recognition of a company’s commitment, as an involved and supportive business organization.

3. Corporate visibility with municipal government finance decision-makers.

4. Opportunity to serve as speaker at conferences as program agenda warrants.

5. Opportunity to interact and network with municipal government finance officers.

Goals

The sponsorship policy has the following goals:

1. Alignment with the Alberta GFOA Business Plans core services vital to accomplishing our Vision, Mission and Values.  These are “Professional Development”, “Networking”, “Municipal Finance Issues Review” and “Communication”.  These sponsorship guidelines and principles are established so that the Association can partner with individuals and organizations whose image product or services do not conflict with the mission or values.
2. Provide for the continued financial support of the Association, providing a key source of funding to the Association helping to keep membership dues and event fees affordable.

3. Encourage and develop mutually beneficial partnerships and opportunities that will benefit the Association.
4. Maintain and support our key values of integrity, accountability, openness, transparency, fairness and reliability.

A. Conference Sponsorship Guidelines / Principles

The Alberta GFOA will adopt the following guidelines for the Conference sponsorship:

1. It is the policy of the Association to avoid the possible conflict or appearance of favouritism by endorsing any business over another.  This policy includes the use of the Association’s name in literature.  Should a particular issue appear questionable, Board of Directors may be polled on the issue or it shall be placed on the agenda for the next regular Board of Directors meeting.

2. The Communications task force will ensure that sponsorship promotion is addressed through web, newsletter etc.

3. The Conference Committee will administer and co-ordinate the sponsorship package, and has the freedom to adjust the suggested sponsorship amounts.

4. The Executive Administrator shall maintain the sponsor database.

5. GFOA Alberta is not registered and does not collect GST. The Host municipality is the agent responsible for charging and collecting and remitting GST, and for claiming Input Tax Credits and rebates on the GST paid.
6. Sponsors are extended numerous benefits depending on the sponsorship level as outlined below:

a. All Sponsors

i. Be acknowledged in the conference program using the corporate logo.

ii. Display additional signage/advertising material at the event sponsored, subject to approval by the sponsorship committee.

iii. Receive verbal acknowledgement at the sponsored event.

iv. Receive a web link from the GFOA conference website.

v. Place corporate promotional material in the delegate kit or, for bronze sponsors, place a business card in the kit.

vi. Receive recognition in the Quarterly Alberta GFOA Newsletter.

b. Platinum – suggested sponsorship level - $3,500 or more

i. Be listed as a Platinum sponsor using the corporate logo in large print on the sponsors sign displayed at all conference wide sessions, on the event signage and on the conference website.

ii. Choice of four golf or special event place and golf dinners, and four delegate packages.

iii. Exclusive right to place a tent card on all table at the event sponsored and the opportunity for one representative to speak for 10 minutes at the event sponsored.

c. Gold – suggested sponsorship level - $2,500 or more

i. Be listed as a Gold sponsor using the corporate logo in medium print on the sponsors sign displayed at all conference wide sessions, on the event signage and on the conference website.

ii. Choice of two golf or special event place and golf dinners, and two delegate packages
d. Silver – suggested sponsorship level - $1,500 or more

i. Be listed as a Silver sponsor using the corporate logo in small print on the sponsors sign displayed at all conference wide sessions, on the event signage and on the conference website.

ii. Choice of one golf or special event place and golf dinners, and 1 delegate package.

e. Bronze – suggested sponsorship level - $1,000

i. Be listed as a Bronze sponsor using the corporate logo in small print on the sponsors sign displayed at all conference wide sessions, on the event signage and on the conference website.

7. At sponsorship levels below the Platinum level there may be more than one sponsor per event.

B. Sponsorship proposals to GFOA Alberta

This provides guidelines that GFOA Alberta will follow in dealing with requests for sponsorship, endorsement, partnership or other proposals.

1. Sponsorship agreements will not in any way imply that GFOA Alberta has endorsed products or services.

2. The following are not eligible for support:

a. Individuals

b. Organizations, projects and activities outside of Alberta, except GFOA affiliates

c. Advertising and promotions, including advertising solicited on behalf of another organization

d. Churches or other religious groups

e. Political parties or groups

f. Professional fund-raisers working on behalf of an organization

g. Generic requests that may be sent to various organizations.

3. Requests for sponsorships, partnerships or proposals should include the following:

a. An outline of the project or event for which the support is requested

b. The amount/product value requested, together with a total budget or projected cost of event

c. A list of other contributors, partners

d. A list of personnel involved in running the event/activity

4. Board of Directors approval will be required for any sponsorship requests not related to the annual GFOA Conference

5. Member sponsored activities and events will receive higher consideration for support.

6. The Board of Directors will determine the extent of the support provided.

7. All agreements of support, sponsorship will require that the recipient acknowledge GFOA Alberta at the event.

8. The membership list must protect the rights of the members and will not be distributed for promotional, marketing purposes.

Review and Amendment Procedures

The Alberta GFOA’s Sponsorship Policy shall be reviewed annually by the Board of Directors and approve any changes as required. 
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